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This presentation may contain “forward-looking statements” that are not historical in 
nature.  These forward-looking statements, which include, without limitation, 

statements regarding PCCW's future results of operations, financial condition or 
business prospects, are based on the current beliefs, assumptions, expectations, 
estimates, and projections of the directors and management of PCCW about the 

business, the industry and the markets in which PCCW operates.  These statements 
are not guarantees of future performance and are subject to risks, uncertainties and 
other factors, some of which are beyond PCCW's control and are difficult to predict.  
Actual results could differ materially from those expressed, implied or forecasted in 

these forward-looking statements for a variety of factors 

Forward Looking Statements
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Business Overview

Susanna Hui
Acting Group Managing Director 

& Group Chief Financial Officer 
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Diversified Portfolio of Leading Media and Telecom Businesses
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• Leading video streaming platform in 
Southeast Asia

• Sustained growth in MAU and paid 
subscribers

• Strategic partnership with CANAL+ 
to fuel further growth

OTT Business

• Steady performance with robust 
content line-up in 2H 2023

• Driving growth and exposure in our 
content production, artiste 
management and event businesses

Free TV & Related Business

• Leveraging HKT’s position as the only quad play service provider in Hong Kong 
to enhance its offering of voice, broadband, mobile and content to customers

• Integrating content and experiences into HKT’s digital ecosystem to enrich the 
customer’s online and, in the future, virtual experience

• Contributing stable dividend stream to PCCW Group

HKT - the CMT leader in Hong Kong 
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OTT Business



2nd

STREAMING 
MINUTES

Disney+

WeTV

Vidio

Viu

Netflix

1H 2023 Streaming Minutes

Viu Continues To Be A Leading Video Streaming Platform in SEA
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Achieved +30% YoY revenue growth

• No. 1 in subscriber net adds
• No. 2 in paid subscribers
• No. 2 in MAUs 
• No. 2 by streaming minutes in Q2 2023 for the 13th consecutive quarter**

*Incl Disney+ Hotstar

2nd

PAID 
SUBSCRIBERS

WeTV

Vidio

Netflix

Viu

Disney+

1H 2023 Paid Subscribers

*

2nd

MONTHLY 
ACTIVE USERS

Disney+

WeTV

Vidio

Viu

Netflix

1H 2023 MAUs

*

*

1 st

SUBSCRIBER 
NET ADDS

Catchplay

Disney+

Netflix

Amazon Prime Video

Viu

1H 2023 Subscriber Net Adds (YoY)

** Streaming minutes measurement has only been introduced for 13 quarters

Source:  Media Partners Asia  AMPD Online Video Consumer Insights Q2 2023 (covers Indonesia, Malaysia, Thailand, the Philippines and Singapore)

1. Amongst major video streaming platforms including Netflix, Disney+ Hotstar*, iQIYI, Vidio, We TV, excluding YouTube and Tiktok; also excludes authenticated services and smaller platforms

2. MAU measurement approach has changed from establishment survey to passive panel in Q2 2023. 

3. Research period for paid subs and MAU: Apr - Jun 2023. For streaming minutes research period H1 2023. Sample size for establishment survey and passive measurement are 30,549 and ~13,890 respectively

*



Sustained Growth In Both MAUs And Paid Subscribers

7.0

9.1

11.0

1H21 1H22 1H23

Monthly Active Users

49.4

60.7

65.5

1H21 1H22 1H23

• Maintained MAU growth with notable pick up in 

Indonesia and South Africa

* MAU and paid subscribers are normalized for India exit

Paid Subscribers

• Boosted subscriber acquisition by developing new 

telco and B2B distribution partnerships with partners 

such as Astro in Malaysia and Shoprite in South 

Africa
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Million Million



+ by Video minutes, 17 Feb – 20 Apr 2023  | * by Unique Viewer, 31 Jan – 6 Mar 2023  |   # by Video Viewed, 9 Feb – 19 Apr 2023 |  ^ by Video Viewed, 8 Feb – 21 Mar 2023 |

• 4 Korean Viu Originals & 6 localised Viu Originals for Thailand, Malaysia, Indonesia markets launched in H1 2023

• Diverse genres to suit different audiences and support robust SVOD and AVOD businesses

Taxi Driver 2  
H1 Flagship Korean Viu Original Series

Korean Viu Originals

Nenek Bongkok Tiga

Married Ex Boyfriend

Local Viu Originals

Top 1 in Indonesia* 

Top 3 in Malaysia#  

Top 8 in Thailand^  

Return Man

✓ Continuing the momentum of 22 Q4 big hit Reborn Rich 

✓ Loyal Viu fans from Season 1

✓ Syndication rights to markets in Southeast Asia & Taiwan

1st 
Top in ALL Viu markets 

9 consecutive weeks+

Delivery ManThe Secret Romantic 
Guesthouse

My Perfect Stranger

Balance Of Regional And Localised Viu Original Content
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✓ Pent-up demand for live 
experiences and events

✓ Extend the Viu branded experiences 
and enhance customer loyalty

✓ Creating additional digital content, driving 
deeper engagement & sponsorship 
revenue

• Live events/experiences bringing cast closer to the fans and creating new revenue streams

• Officially launched in March following the success of Taxi Driver 2

JUN 23:  Lee Seung-giMAR 23: Lee Je-hoon

Partners/Sponsors:

AUG, SEP 23: Jung Hae In

Viu Scream Dates / Live Events
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Forged Strategic Partnership With CANAL+ To Accelerate Growth

• CANAL+, a leading global media and entertainment group, will become a significant minority shareholder in Viu for an 

aggregate investment of US$300 million

• Affirmation of Viu’s leading position in the video streaming markets spanning Asia, the Middle East and South Africa

• To accelerate Viu’s growth by drawing on Canal+’s global strength through collaboration in premium content 

productions, global IPs and distribution network

• Expanding global market reach for Viu to accelerate the growth of user base, engagement and monetization 

• Prospect of global synergies with Canal+’s existing operations in specific markets

Strategic Partnership with CANAL+ Completed in June 2023

Combined Strength of PCCW and CANAL+ Behind Viu 
Unleashing the potential of the Viu business at scale and to create further value for our shareholders



Free TV & Related Business
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Steady Performance With Robust Content Lineup in 2H

• Stable advertising revenue and expanded artiste management and events-
related revenues from increased involvement of our artistes in films, music 
and endorsement opportunities

• Key highlights during the period:

• ViuTV maintained an average monthly reach of over 60% of Hong Kong 
TV audience1

• ViuTV sustained average daily viewing time spent during prime time at 
60 mins2

• ViuTV digital platform saw a 14% increase YOY to reach over 3 million  
registered members3

• Strong advertising spend in restaurants, beauty, slimming & fitness 
sectors as social restrictions lifted

King Maker V

1 Source: CSM Media Research HKTAM (ViuTV + ViuTVsix) from 01 Jan – 30 Jun 2023
2 Source: CSM Media Research HKTAM (ViuTV + ViuTVsix) from 01 Jan – 30 Jun 2023 (18:55-24:05)
3 Source: ViuTV Internal Membership system

1H Overview 2H Program Highlights

No One Lies 41st Hong Kong Film Awards

Sparks 冰上火花

A thrilling ice-hockey story that will inspire and captivate viewers. 
Starring Ian, Lokman, and Ashley, this drama follows the journey of a 
young man as he strives to fulfill his dreams, with all the triumphs and 
challenges that come with it.

The highly-anticipated third season of our successful game show, 
featuring the full team of the Six Plastics!  The new season will be more 
exciting than the last, with thrilling challenges and hilarious moments 
that will have our audience wanting more. 

Be On Game 膠戰S3

Hong Kong version of the popular Korean drama starring key cast 
members including Anson, Edan, Shirley and Hanna with our fresh and 
unique spin to the original.

Shiny Summer, the ultimate game show experience featuring all the 
stars of ViuTV.  Over the course of five consecutive weeks, each day will 
feature a different boy or girl group taking the stage and showcasing 
their unique talents and personalities.

Shiny Summer 全星暑假

Business Proposal (HK Version) 社內相親

Key Programs in 1H 2023
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Driving Growth And Exposure in Hong Kong and Beyond

TALENT.CONTENT. EVENT.

Continued to produce popular and quality 
programs for ViuTV, including “Beyond The 
Common Ground (和解在後)” and “King Maker S5  
(全民造星V)”

Distributed “Mad Fate (命案 )” to 2 overseas 
markets with 7 more in discussion; also featured 
as the opening film of HK International Film 
Festival and invited to screen across various 
international festivals

Distributed content across Asia, North America, 
and a new market – Australia – and confirmed 
first overseas simulcast for the King Maker series

Diverse range of live performances and events 
including:

• A spin-off from the popular non-scripted 
program, “Chill Club” series – “Chill Club: The 
Alternatives” concert in Hong Kong

• Exclusive ticketed event, “Hi! MIRO”, for official 
MIRROR fan club members; combined with 
online live streaming

• Return of the popular theatre play, “My Very 
Short Marriage (短暫的婚姻)”, based on ViuTV’s 
drama series

Mad Fate (命案)

Received nominations at the HK Film Awards and 
featured in box office record-breaking films 
including “A Guilty Conscience (毒舌大狀)” and 
“Over My Dead Body (死屍死時四十四)”

Increased exposure on local and overseas 
platforms, including the “One Love Asia Festival”, 
“HKT x WESTK POPFEST” and  popular Japanese 
YouTube channel – “THE FIRST TAKE”

Increased collaborations with overseas talents 
including Alan Walker and Damian Lillard

MIRROR Chill Club: The Alternatives

ERROR

P1X3L

COLLAR



6.99 7.96 8.16 8.57 8.91 9.18 9.18 9.36 9.56 9.77

13.21
17.04

20.17 21.18 22.33 23.00 23.00
27.69 28.48

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Final
Dividend
Per Share

Interim
Dividend
Per Share

25.00
20.20

Dividend Yield *

Dividend Underpinned by Business Resilience

HKT Distribution 
Pass-through

(HK cents)
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28.33

71% 74% 74% 90% 90% 90% 89% 100% 100%

3.8% 4.9% 6.2% 6.8% 6.6% 6.7% 7.3% 9.0% 9.8%

29.75 31.24 32.18

^

37.05
32.18

* Based on PCCW closing price on the annual results announcement date for each respective year

^ Excluding special dividend in the form of distribution in specie of PCPD shares

38.04
2023 Interim 

Dividend per share:

9.77 HK cents

2.2%
YoY

In line with HKT’s 
AFF growth



Financial Overview

Marco Wong
Head of Investor Relations
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Financial Highlights

EBITDA (from continuing operations) 706 722 2%

H1’22 H1’23 % change(US$ million)
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HKT 2,071 2,103 2%

Revenue (US$ million) H1’22 % change

HKT 748 770 3%

EBITDA (US$ million) H1’22 % change

Free TV 50 50 1%

OTT 101 124 24%

Free TV 10 11 5%

OTT 2 21 >800%

Revenue (from continuing operations) 2,146 2,160 1%

H1’23 H1’23

Note:  H1 2022 results exclude the part of the Solutions Business injected into Lenovo PCCW Solutions Limited, a strategic partnership with Lenovo Group Limited (which is referred to as the ITS 
Business); such business was reclassified as discontinued operations

Revenue (from continuing operations)

(excluding mobile product sales)
1,981 2,012 2%



(49) (32)

1,487 1,498 

468 489 

165 148 

H1'22 H1'23

Mobile Product Sales

Mobile Services

TSS

Eliminations & Others

(50) (52)

526 541 

272 281 

Mobile

TSS

Others

HKT Revenue (US$ million)

Resilient Performance with Growth in Mobile and TSS
Adjusted Funds Flow grew to US$311 million

Interim Distribution of 32.05 HK cents per SSU

EBITDA increased by 3% with margin improving to 37% 
as a result of enhanced operating efficiencies

Mobile services revenue grew by 5% with gradual recovery in 
roaming revenue and further 5G adoption

Local data revenue increased by 10% driven by accelerated 
enterprise demand for our digital transformation solutions

Broadband revenue grew 2% from ongoing demand for our high-
speed, reliable fibre network
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Local Data
+ 10% yoy

Broadband
+ 2% yoy

HKT EBITDA (US$ million)

H1’22

748

37%

HKT 
EBITDA Margin

39%

Total

Excl. Mobile 
Product Sales

2,071 2,103 770

+3% yoy

H1’23

36%

39%

+3% yoy

+3% yoy

Mobile Services
+ 5% yoy

+2% yoy



80 
105 

21 

19 

Others

Viu

(US$ million)OTT Revenue 
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40

Viu Demonstrating Operational Scale

Significant revenue growth of 24% underpinned by 30% growth in Viu

Viu’s paid subscribers and MAUs grew by 21% and 8% year-on-year 
respectively, due to appealing content, paywall strategy and new 
distribution partnerships

Completed strategic partnership with CANAL+ to accelerate growth of 
Viu via aggregate investment of US$300 million and strategic 
collaboration initiatives

With the enlarged revenue base, EBITDA was up 
more than ninefold year-on-year demonstrating 
the operating leverage of the business

2 

21 

(US$ million)OTT EBITDA

H1’22

* Others included Vuclip, music and others

142

H1’23

+24% yoy

101

124

+ 30% yoy

H1’22 H1’23

+>800% yoy



50 50 

19

10 11 

(US$ million)ViuTV EBITDA

EBITDA expanded by 5% on the back of savings 

in spending on publicity & promotions

(US$ million)ViuTV Revenue 

H1’22

Artiste management and event related revenues grew as 
our talent’s involvement in films, music and endorsement 
opportunities increased

Stable advertising revenue with ad spending continuing to 
shift to digital

Strengthened engagement on digital platform with 14% 
increase to reach 3 million in registered digital members

+1% yoy

Steady Performance with Strong 2H Content Line-Up

H1’23 H1’22 H1’23

+5% yoy



35 28 

281 271

79
76

Media

HKT

Others

Continued Efficiency Gains Across The Group

Opex savings of 5% year on year with opex to 

revenue ratio improving to 17% from 18% 

largely due to improvement at HKT

HKT opex declined by 4% with continued 

focus on operating efficiency 

Digitalising business processes 

Optimising O2O sales channels and retail 

footprint

18%
Opex / Revenue 

Ratio:
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Operating Expenses (US$ million)

H1’22

395 375

H1’23

17%



88 86

56 50

2
1

8
9

Others

Media

Mobile

TSS

Controlled Capex Spending to Meet Customer Demand

Capex declined by 5% with the capex to revenue 

ratio further improving to 6.8%

Mobile capex declined reflecting the completion of 

territory-wide 5G coverage rollout in 2022, with 

spending focused on capacity upgrades and indoor 

coverage enhancement

TSS capex dropped slightly with majority of the 

spending to support growing demand for our 

unique integrated fixed-mobile solutions including 

smart city solutions for enterprises

Media capex declined marginally 

Capex / Revenue Ratio: 7.2%

H1’22

21

154

Capex (US$ million)

146

6.8%

H1’23



100

513 
218 

2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

PCCW Bank Loans

PCCW Bonds

500
750

213
500

300

650

128 

954 
580 

851 

351 

2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

HKT Bank Loans

HKT Bonds

Current mix of floating and fixed rate debt approximately 50:50

Effective interest rate was approximately 3.9%

Average debt maturity of approximately 4 years

Debt Maturity Profile
(US$ million)

22

As of 30 June 2023

HKT

PCCWAs of 30 June 2023



Healthy Liquidity
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As of 
Jun 2022

As of
Jun 2023

US$ million

Gross 
Debt

Cash 
Balance (5)

Undrawn 
Facilities

Gross 
Debt

Cash 
Balance (5)

Undrawn 
Facilities

HKT 5,685 261 1,755 5,784 244 1,387

Total 6,407 374 2,466 6,615 329 2,656

Gross Debt (1) / EBITDA (3) 4.20x 4.12x

Net Debt (2) / EBITDA (4) 3.95x 3.92x

PCCW 722 113 711 831 85 1,269

(1) Gross debt refers to the principal amount of short-term and long-term borrowings

(2) Net debt refers to the principal amount of short-term and long-term borrowings minus cash balance 

(3) Based on gross debt as at period end divided by EBITDA from continuing operations for the 12-month period

(4) Based on net debt as at period end divided by EBITDA from continuing operations for the 12-month period

(5) Includes short-term deposits

(6) US$750 million perpetual capital securities are classified as equity
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