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This presentation may contain άŦƻǊǿŀǊŘ-looking ǎǘŀǘŜƳŜƴǘǎέ that are not historical in nature. These forward-

looking statements, which include, without limitation, statements regarding PCCW's future results of 

operations, financial condition or business prospects, are based on the current beliefs, assumptions, 

expectations, estimates, and projections of the directors and management of PCCW about the business, the 

industry and the markets in which PCCW operates. These statements are not guarantees of future 

performance and are subject to risks, uncertainties and other factors, some of which are beyond PCCW's 

control and are difficult to predict.

Actual results could differ materially from those expressed, implied or forecasted in these forward-looking 

statements for a variety of factors

Forward Looking Statements
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Business Overview

Susanna Hui
Acting Group Managing Director & 

Group Chief Financial Officer
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Leading Technology, Media, and Telecom Businesses

OTT  Business HKT

ÅMaintained market leadership as No. 1 
Asian OTT platform in GSEA with 13.8 
million paid subscribers

ÅExpanding its diverse content portfolio 
and engaging viewers across the region

ÅGrowing scale and profitability provide a 
pathway to reach positive cashflow

Free TV & Related Business

ÅDigital membership grew more than 4% 
to hit 3.3 million

ÅDelivering captivating productions to 
Hong Kong and beyond to enhance 
platform stickiness and potential value 
unlocking of viewers

ÅNurturing talents and providing 
opportunities for our roster of nearly 70 
artistes by elevating their global 
exposure

Å[ŜǾŜǊŀƎƛƴƎ ŀǊǘƛŦƛŎƛŀƭ ƛƴǘŜƭƭƛƎŜƴŎŜ όά!Lέύ ǘƻ 
better serve customers

ÅSupporting digital transformation for 
enterprises including the adoption of AI-
driven solutions

ÅStrengthening our digital architecture to 
ensure support for the latest 
technologies and those on the horizon
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(US $ million)

Consolidated Revenue 2,426 7% YoY

Consolidated EBITDA 771 6% YoY

1H25 Financial Highlights

Revenue (US $ million)

HKT 2,221 4% YoY

OTT 153 10% YoY

Free TV & Related 44

1H25 % change

% change1H25 EBITDA (US $ million)

HKT 818 3% YoY

OTT 44 51% YoY

Free TV & Related 6

% change1H25

By Segment
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6.99 7.96 8.16 8.57 8.91 9.18 9.18 9.36 9.56 9.77 9.77 9.77 

13.21 
17.04 

20.17 21.18 22.33 23.00 23.00 
27.69 28.48 28.48 28.48 

2014 2015 2016 2017 2018 2019 2020^ 2021 2022 2023 2024 2025

Final Dividend Per Share

Interim Dividend Per Share

(HK cents)

71% 74% 74% 90% 90% 90% 89% 100% 100% 97% 95%

3.8% 4.9% 6.2% 6.8% 6.6% 6.7% 7.3% 9.0% 9.8% 9.2% 7.8%

HKT Distribution 
Pass-through

Dividend Yield*

* Based on PCCW closing price on the annual results announcement date for each respective year

^ Excluding special dividend in the form of distribution in specie of PCPD shares

Focus on strengthening the DǊƻǳǇΩǎ 
financial position for sustainable growth 
while also striving to provide stable 
returns for our shareholders

Prudent Dividend Policy:

9.77 HK cents

2025 Interim 

Dividend per share:

20.20

25.00

28.33 29.75
31.24 32.18 32.18

37.05 38.04 38.25 38.25

Pursuing a Prudent Dividend Policy
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OTT Business
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The No. 1 Asian OTT Platform In GSEA

Source:  Media Partners Asia AMPD Online Video Consumer Insights Q2 2025 (covers Indonesia, Malaysia, Thailand, the Philippines and Singapore)
1 Note: Amongst major video streaming platforms including Netflix, Disney+ Hotstar, iQIYI, Vidio, WeTV, excluding YouTube and Tiktok; also excludes authenticated services and smaller platforms
2 Note: Research period for MAU, streaming minutes and paid subs: Apr ς Jun 2025. Sample size for MPA AMPD platform in the SEA is N=15,000
3 Note: Includes Disney+ Hotstar

AMPD Online Video Consumer Insights Q2 20251 

Research Rankings amongst major streaming platforms in Southeast Asia (Indonesia, Malaysia, Thailand, the Philippines and Singapore)

Monthly Active Users Streaming Minutes Paid Subscribers

Disney+3

Netflix

3

1

Viu2

4

5

Vidio

iQIYI

Vidio

Netflix

3

1

Viu2
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WeTV

iQIYI

Vidio

Netflix

3

1

Viu2

4

5

WeTV

iQIYI

Viu Continues to be a Leader Amongst Global Platforms
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27%

1H25 SVOD & AVOD 
Revenue Growth YoY

1H25 PaidSubscribers
Growth YoY1

19%

ÅAdded nearly 150 new titles including many 
simulcast titles 

ÅDiversified portfolio of Chinese, Korean and 
Viu Originals

ÅStrong titles with multi-market impact 
drove growth in subscriber base

Enhancing 

Viewer Experience

ÅDeepened collaboration with existing 
partners such as AIS and True in Thailand, 
STC in the Middle East, and Vodacom in 
South Africa 

ÅAdded Cignal in the Philippines

ÅBroadened cooperation with Telkomsel in 
Indonesia to include content co-
production

Expanding 

Partnership Ecosystem

ÅAVOD tier on CTV gained traction

ÅSolidified ±ƛǳΩǎ proposition as premium 
advertising solutions provider

ÅPopular titles and tentpole event 
Waterbomb Singapore scheduled in 2H 
provide excellent prospects for monetisation 

Expanding Monetisation 
Opportunities for Advertising 

1 Note: Excludes Myanmar

Strong Growth in Subscription and Advertising Revenues 

29%

EBITDA 
Margin

8 p.p.
YoY



#1 in viewership across both 
Indonesia and Malaysia

2+ billion digital views across digital 
platform and social media

Diverse genre to capture 
evolving audience preference

Doubled the number of titles in response 
to increasing popularity

Build upon the momentum of
 top-performing Chinese content
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1H25 Slated for Release in 2H25

Chart-topping local productions with cross-market appeal

Multi-pillar Content Strategy Drives Viewer Engagement

Selective investment in high-performing 
titles to drive profitability

Return of highly successful flagship 
hit and leading cast
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